Telstra women join 1 Million Women on World Environment Day
Three of Telstra's most senior female executives are today urging the thousands of Telstra women to join the 1 Million Women campaign to cut 1 million tonnes of carbon dioxide, CO2, in the global effort to tackle climate change.

As Ambassadors for the 1 Million Women campaign, Telstra's Andrea Grant, Group Managing Director, Human Resources; Holly Kramer, Group Managing Director Telstra Product Management; and Amanda Johnston-Pell, Executive Director Brands and Marketing Communications are uniquely placed to harness the power of two formidable resources - women and telecommunications – to help reduce Australia’s carbon emissions.

As Telstra's Head of HR, Andrea Grant says care for the environment is a Telstra priority and environmental initiatives have always been well supported by Telstra staff.

“The 1 Million Women campaign is about the power of women and what we can achieve when we all get together.

“Telstra cares about the environment, and Telstra employees care about the environment, so this is something practical that we can collectively do, as an organisation, to make a difference to Australia,” Ms Grant said.

The campaign was launched on 19 May and seeks to empower and motivate 1 million women of Australia to collectively cut 1 million tonnes of CO2 pollution by making small but significant changes to their daily lives.

Each woman who joins the campaign commits to cutting 1 tonne of CO2 each year, and has access to a list of activities which they can implement to achieve this goal.

Each activity is linked to a tangible reduction in CO2, allowing women to select activities which add up to a total CO2 reduction of 1 tonne.

Telstra is encouraging participants to consider the smarter use of telecommunications to cut their carbon emissions.

“Through the smart use of telecommunications, individuals can take very simple, practical steps to cut their carbon emissions,” Amanda Johnston-Pell, Telstra's Executive Director Brands and Marketing Communications said.

“By video conferencing rather than travelling interstate to meetings; teleworking from home occasionally rather than commuting to work every day, or downloading videos online rather than driving to the video store significant carbon and cost savings can be achieved,“ Ms Johnston-Pell said.

Natalie Isaacs, Co-founder and CEO of Climate Coolers, the organisation behind the campaign, welcomes Telstra’s support.

“Having the support of an Australian company icon like Telstra raises both the profile of the campaign, and enables us to reach out to greater numbers of women,” Ms Isaacs said.

“Telstra has also helped us to appreciate how telecommunications can save on carbon emissions, adding many more practical ways for women to cut carbon emissions, and help reach our goal.”

Women can join the campaign at www.1millionwomen.com.au
http://www.nowwearetalking.com.au/news/telstra-women-join-1-million-women-on-world-environment-day
Telstra is Australia’s leading telecommunication and information services company. 
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